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F1 Demonstration Event

On February 14, 2023, the people of Qatar came together to celebrate National Sport 
Day, the annual event that promotes the importance of physical activity and healthy 
living. This year's festivities were a huge success, with thousands of participants taking 
part in a wide range of activities across the country. People of all ages and abilities 
gathered at parks, sports facilities, and public spaces to enjoy a variety of sports and 
fitness activities.

H.H. Sheikha Moza bint Nasser, H.E. Sheikh Joaan, and H.E. Sheikha Hind bint Hamad 
bin Khalifa Al Thani were seen participating in Qatar Foundation Walkathon, to 
support the people who were impacted by the earthquakes in Türkiye and Syria. 
Overall, the Qatar National Sport Day 2023 celebrations were a resounding success. 
The event promoted the importance of physical activity and healthy living, while also 
providing an opportunity for people to come together and celebrate as a community.

Lusail Stadium is in the running for the StadiumDB website’s "Stadium of the Year 
Award" among 23 other contenders. The only nominees from the Arab Gulf region 
are Lusail Stadium, Al-Minaa, and Al-Zawraa Stadiums from Qatar and Iraq, 
respectively. Lusail Stadium is eligible for the award as it meets several criteria, such 
as having a capacity of at least 10,000 people and being opened in 2022, as it also 
was the venue for the historic final of the FIFA World Cup Qatar 2022, where Lionel 
Messi's Argentina beat France. The award will recognize the best stadium that 
opened in the past year, with five stadiums set to be selected for the award. 

Sports

@finyal @finyalqatar +974 3001 1518 www.finyal.com

Football

F1

Liverpool and Chelsea chase Leao, Atletico ready to sell Felix

F1 new season to resume as off 3rd of March 2023

Leclrec concerned for Ferrari after Verstappen claims “Step 

Forward” ahead of new season

Wolff: Mercedes stronger but still playing catch-up with Red Bull

Stroll to race in season-opener In Bahrain despite wrist Injury

Medvedev defeats Murray to win Qatar Exxonmobil Open

DJOKOVIC Confirms plans to target Paris Olympics and Elusive 

Gold Medal

Martinelli Stars as impressive Arsenal sweep aside Everton to 

open up Five-Point Lead

Guardiola Hits out at Unrealistic expectations after city held by 

Leipzig

“Not Good Enough” Gerrard Demands inquest into Liverpool’s 

heavy Defeat to Real Madrid
“That Can’t Happen” Klopp Calls on Liverpool Players to Learn 

from this Game

Tennis

Djokovic: New Generations are coming, but I’m not afraid

Djokovic Powers past  Greikspoor to reach Dubai Quarters

AlCaraz pulls out of Acapulco due to hamstring injury, Norrie 
also withdraws

Nadal withdraws from Indian Wells and Miami Open due to Injury
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International conference on ‘Climate Change and Human Rights’

The Power and Limitations of AI in Digital Marketing

Current number of social media users in 2023

In the battle against bots, spam, hacks and impersonation on social media 
platforms, Meta and Twitter have introduced a new approach by passing the 
cost of better security on to users. Meta has launched Meta Verified, a 
subscription service that offers additional verification, security and customer 
service features for a fee of $11.99 a month on the web and $14.99 on Apple and 
Android operating systems. Meta's move follows in the footsteps of Twitter, 
which launched a similar subscription service, Twitter Blue, late last year for $8 
per month.The service is currently being tested in Australia and New Zealand 
with plans to expand to other countries soon and aims at influencers and 
business users who use social media but are not notable public figures. 

Qatar Airways, the World’s Best Airline, invited motorsport enthusiasts to join a special evening at Lusail Boulevard 
that took place on February 22, in celebration of the upcoming motorsport events in Qatar. Fans were entertained with 
special appearances from renowned Qatari rally driver, Nasser Al Attiyah, and vehicles such as a Formula 1 Red Bull car 
driven by David Coulthard, a MotoGP bike driven by Dani Pedrosa, and a Red Bull drift car driven by Abdo Feghali. 
Attendees also enjoyed a static display of an FIA World Endurance Championship hypercar, along with other 
entertainment acts, activations, and fireworks display. Qatar Airways Group Chief Executive, H E Akbar Al Baker, 
expressed his excitement at Qatar becoming a hub for global sporting events.
 

Artificial Intelligence (AI) has become a significant force in society, transforming various fields, including digital 
marketing. AI is being used to predict exposure patterns, refine delivery mechanisms, and scale content creation. The 
emergence of ChatGPT, an AI model capable of generating realistic text, has sparked renewed interest in the creative 
applications of AI. Here are some of the benefits of Ai in Digital Marketing:

AI excels at managing data by analyzing patterns and relationships among different 
types of information. Nevertheless, the effectiveness of AI relies on the accessibility and 
implementation of relevant data.

On February 25th, the Doha Jewellery and Watches Exhibition concluded its 
19th edition at the Doha Exhibition and Convention Centre after running for a 
week. The DJWE, which is one of the longest-running events in Qatar, featured 
the return of Qatar Tourism's Qatari Designers initiative, which supports local 
creative talent. Since its establishment in 2017, the initiative has provided a 
platform for some of the country's most renowned contemporary Jewellery 
and watch brands to elevate their developing businesses. Over 500 globally 
recognized Jewellery and watch brands were showcased at the exhibition, 
featuring exquisite craftsmanship from prominent jewelers in Qatar and 
around the world. The event spanned over 33,000 m2, displaying new brands, 
limited edition collections, and extraordinary showpieces.

On February 19, HH Sheikh Tamim bin Hamad Al Thani, issued a directive to 
establish an organizing committee for the Doha 2030 Asian Games. The  
committee will soon be set up in accordance with an Amiri Decree, following  
Qatar's successful hosting of the FIFA World Cup 2022. It will be the first of 
two straight Asian Games to be held in the region, with Riyadh 2034 to follow. 
Most of the infrastructure that was built for the Asian Games in 2006 and the 
FIFA World Cup 2022 will be used for the upcoming showpiece. The 19th 
Asian Games will take place in Hangzhou, China, in September and October 
2023, featuring 40 sports and 61 disciplines, while the 20th Asian Games are 
scheduled for Aichi-Nagoya, Japan, in 2026.

The prevalence of social media in people's lives has steadily risen over the years. Recent data reveals that by 2023, the 
number of social media users worldwide is expected to reach 4.89 billion, marking a 6.5% increase from the previous 
year. This number is also 2.2 billion higher than the count in 2017, indicating an astounding 79.1% growth in just five 
years, with an average annual growth rate of 10.2% during that period. While the number of social media users will 
continue to increase, experts predict that the growth rate will slow down in the future, with an estimated average 
annual growth rate of 5% from 2023 to 2027. Despite this plateau, it is apparent that social media will remain a vital part 
of people's daily routines, mainly driven by smartphones and mobile devices.

Meta Verified & Twitter Blue - Paid Verification

Managing Data

AI is highly effective at optimizing messaging and delivery, including personalization. 
With the help of well-designed AI systems, digital marketing can achieve even greater 
levels of personalization and optimization throughout the customer funnel.

Optimising messages

AI systems now have remarkable predictive capabilities as they are given access to 
broader and more precise information. Rather than relying on rigid rules, modern 
computing systems utilize statistical models to directly forecast outcomes.

Predicting outcomes

With the shift from general broadcast media to targeted social media, AI can be utilized 
to identify the appropriate audience and deliver messages at the optimal times.

Improving delivery

Constant adjustment is crucial for the success of digital marketing, and AI systems can 
help by optimizing the relationship between inputs and outputs, even if they lack 
self-awareness.

Measuring results


